
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



LEGAL NOTICE: 
 

The Publisher has strived to be as accurate and complete as possible in the creation of 
this report, notwithstanding the fact that he does not warrant or represent at any time 
that the contents within are accurate due to the rapidly changing nature of the Internet. 
 
While all attempts have been made to verify information provided in this publication, 
the Publisher assumes no responsibility for errors, omissions, or contrary interpretation 
of the subject matter herein. Any perceived slights of specific persons, peoples, or 
organizations are unintentional. 
 
This book is a common sense guide to marketing online. In practical advice books, like 
anything else in life, there are no guarantees of income made. Readers are cautioned to 
reply on their own judgment about their individual circumstances to act accordingly. 
 
This book is not intended for use as a source of legal, business, accounting or financial 
advice. All readers are advised to seek services of competent professionals in legal, 
business, accounting, and finance field. 
 
You are encouraged to print this book for easy reading. 
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Introduction 
 

What’s an autoresponder? 

 

 

If you’ve ever asked for information online about a product or service or signed up for 

an e-list or group membership on the Internet, and received a nearly instantaneous 

response in your e-mail inbox, an autoresponder program was responsible for delivering 

the reply.  

 

Simply put, autoresponders are e-mail programs that send out a preset message in 

response to every incoming e-mail received. Some autoresponders, like sign-up services 

for e-groups and forums, are one-shot deals: a single response for every message 

received. Just about every Internet-based company uses autoresponders for a variety of 

purposes, from automating tasks that would otherwise take up hundreds of man-hours 

to building lists and tracking prospective leads. 
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Multiple autoresponders send a series of messages to received e-mail addresses on a 

predetermined, timed basis. For instance, a multiple autoresponder can be used to send 

an instant response, then a follow-up message three days later, then another five days 

after that, and so on. It can be programmed to send a message a day, one per week, 

twice monthly, or any interval that satisfies the purpose of the message series. 

 

Autoresponders are the most powerful Internet marketing tools available. They are easy 

to use, and once they’re set up the entire marketing process is automated and instant. 

When you use autoresponders, your Internet business runs itself 24 hours a day. 

Launching an effective autoresponder campaign can mean the difference between a 

struggling business and a wildly successful one. 

 

How can I make money with autoresponders? 

 

Just about any online business can benefit by using autoresponders. In fact, with a 

properly arranged campaign, you’re as-yet-unfounded business can be built around an 

autoresponder program. All you need is a product and an effective series of 

autoresponder messages and you can start carving your piece of the Internet pie.  

 

Your autoresponder is your golden goose: the marketing tool that will sell your well-

developed product far more effectively than any other form of advertising. Few sales are 

made by impulse buyers, particularly on the internet. But if you are able to get your 

message out repeatedly to people who are already interested in what you have to offer, 

you will see an explosive sales response. 



 

This book will give you all the information you need to begin profiting with 

autoresponders. You’ll learn how to choose a topic that works best for you and your 

situation; research your market and find or develop great content that people want to 

buy; start you own automated storefront web site; tailor your autoresponder messages 

for maximum effectiveness; and build a powerful opt-in autoresponder list that will 

make money even while you sleep. 

 

Let’s start making autoresponder magic! 
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PICK A TOPIC 

To make money with autoresponders, you need a product. Most of the time, the product 

you’re selling is information: an e-book, print book, e-course, e-zine or newsletter, CD, 

or downloadable audio program. Your topic must be something that appeals to a wide 

audience—you could have the world’s best book on raising Amazon boa constrictors at 

home, but the only people interested in it would be people who already own an Amazon 

boa constrictor, or have thought about buying one. In this case, your sales base would be 

limited (to put it nicely). On the other hand, if your book or product tells people how to 

make five hundred dollars a minute—well, you might have quite a few potential buyers. 

 

Also, your topic must be an area in which you have personal interest or expertise. If you 

can put your passion into your marketing material, people will be able to tell that you 

believe in what you’re selling. This builds trust and sales. 

 

In this chapter we’ll talk about how to choose a topic that covers both these areas: 

widespread appeal, and your personal interest or expertise to back it up. 

 

Your personal interests and areas of expertise. 

 

 People who like their jobs are happier. Their enthusiasm spills over into their work, and 

they often find themselves receiving promotions or raises and attracting customers 

without even trying.  

 



If you’re comfortable talking about your product, and you are passionate about the 

subject, your confidence will permeate every area of your autoresponder program. You 

will receive unsolicited comments from buyers who are pleased with your service. You’ll 

be able to build consumer trust because people will know that you endorse your product 

100 percent. 

 

One aspect of developing your personal interest in a topic is to actually use the 

information you’re offering yourself. That way, when you discuss the benefits of buying 

your product, you’ll be able to get personal about the experience. 

 

Another important part of choosing your topic is identifying your area of expertise. This 

doesn’t mean you have to be an “expert.” It just means that it will be far easier for you to 

sell a product you know a lot about—and far easier for buyers to part with their hard-

earned money when they know they are purchasing from a knowledgeable source. Think 

you don’t have an area of expertise? You may know more than you think you know. The 

topics you’re familiar with don’t have to come from a job or college courses. 

 

Take the following quiz to help you determine your hidden interests and expertise, or 

develop and hone in on the areas you already know you’re interested in. 

 

QUIZ: What Do You Know? 

 

Answer the following questions as thoroughly as possible to discover the topic best 

suited to you that will help you succeed in your autoresponder campaign. 
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1. Who are you? This sounds too simple to be useful, but you’d be surprised how 

seeing your personal demographics laid out in black-and-white can provide insight into 

what topics are best for you. Write down the following information about yourself: 

Your name, age, and gender 

Where you live: House or apartment? City or suburb? New or old neighborhood? What 

area of the country? 

The rest: Blue collar or white collar? Religious or not? Any other identifying statistics 

you can think of? 

 

2. What have you done? List every single job you’ve ever held. Leave some space 

between them, then go back and detail all of your job duties. Be creative—give yourself 

the best-sounding titles you can think of. For example: if you once worked at a fast food 

restaurant, you might have been a customer service specialist, a food service technician, 

or a sanitation facilitator. These might sound extreme or over-the-top, but no one will 

see them but you. This is just to help build your self-confidence. 

 

3. What else have you done? Brainstorm any hobbies you have been into, groups 

you’ve joined, topics you researched for school or work, or any subject you might have 

taken a personal interest in and acted on.  

 

4. Where do you go? Are you more likely to spend time at the park or the mall? Do 

you travel a lot, or do you prefer to stick close to home? Where have you gone on 

vacations, and where would you like to go? 



 

5. Who do you hang out with? Your choice of friends can tell you a lot about you 

and the way you relate to others. Are most of your friends the same gender as you, or 

opposite? Older, younger, or about the same age? Where do they live and work? Think 

about the activities you and your friends enjoy together. You can even include online 

friends – people you might have met in chat rooms, groups, or forums with whom you 

exchange regular correspondence. Any common interests you share with your friends 

can help point you toward a topic you’ll be comfortable promoting. 

 

NOTE: Building Credibility—When What You Have Isn’t Enough 

 

Most of the time when working with autoresponders, you won’t have to worry about 

credibility. Your well-developed product will speak for itself. However, if you don’t have 

background experience that relates to your chosen topic and you would feel more 

confident with credentials, there are several simple ways to position yourself as an 

expert in your field. 

Testimonials. Testimonials are statements from customers about their satisfaction 

with your product. These can range from short blurbs to full-page letters, and can be 

used for a variety of purposes, including establishing credibility. A full discussion on 

getting and using testimonials can be found later in this book. 

 

Articles. If you choose a topic that you’re interested in but haven’t had much 

experience working with, you will have to do some research. As you find out more, you 

can write short, informative articles on your subject and publish them on the internet to 



establish yourself as knowledgeable in your 

field. There are hundreds of thousands of 

web sites looking for content that will be 

happy to publish articles with your byline 

and a link to your web site. Look for sites 

relating to your topic, or try these general 

article submission sites to spread your name 

around the internet (no, really; that’s a good thing): 

iSnare.com: Maintains a database of over 200,000 free articles. Add your own, and get 

great content for your web site while you’re there. 

ArticleBeach: A search engine directory of articles. Submit your article for inclusion in 

their expert database. 

EzineArticles: Allows e-zine or e-mail list publishers to post informative articles free for 

use on other people’s sites or in their e-zine or newsletter. 

IdeaMarketers.com: Free articles and web content for web site owners. Submit your 

article and showcase your work, and get more content for your site. 

ArticleCity.com: Another database of articles for free use by the online public. 

 

Marketability: Will they buy? 

 

We’ve mentioned that the topic you choose has to not only be of interest to you, but also 

have widespread appeal. This is the marketability factor. You will have to be able to 

make your product interesting and attractive to buyers. So you’ll need a subject that a 

broad audience can relate to. 
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How can you tell if your topic will interest enough buyers to make your autoresponder 

campaign successful? The following quiz will help you determine the marketability 

factor for your product. 

 

QUIZ: The Marketability Factor 

 

Answer the following questions as thoroughly as possible to help figure out whether 

your topic has mass-market appeal.  

 

1. How often do you hear your topic mentioned in the news? If the news media 

considers your subject important enough to report on with regularity, it’s probably 

something quite a few people are interested in. Televisions, magazines and newspapers 

are looking for ratings, and they get them by drawing large audiences with the 

information they present. The broader the audience they feel can be reached with a 

topic, the more often they will seek to cover it. 

2. How many products are available on the market relating to your topic? 

Finding out you have a lot of competition is not necessarily a bad thing. It simply means 

there is a large enough consumer base to support products that deal with the topic—and 

that will include your product. 

 

3. What is the approximate age range of people who would find your topic 

interesting? The best topics have broad demographical appeal. If your subject can 



interest anyone from teens to retirees, you have a great shot at creating and selling a 

successful product. 

 

4. How fast would you act on a great deal for a product relating to your 

topic? How about your friends? Would you jump at a bargain if it related to the 

topic you’ve chosen? And how about the people you hang out with—your easy-to-reach 

target market? The sooner you can hook people into a sale during the buying process, 

the more likely your autoresponder campaign will be profitable. 

 

5. What are the benefits of knowing more about your topic that customers 

would gain by buying your product? People want to know they’re getting what they 

pay for. Your topic should be able to provide buyers with some tangible knowledge or 

skill they would not otherwise have if they hadn’t purchased your product. Being able to 

list the benefits of your product will also help in your marketing, which will be discussed 

further in this book. 

 

The Marketability Factor Quiz: The Quickie Version 

Ready? Answer yes or no: 

 

1. Is your topic in the news a lot? 

2. Do you have existing competition? 

3. Does your topic appeal to several age groups? 

4. Would you or your friends buy a bargain product related to your topic? 

5. Does your topic have useful benefits? 
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If you answered “yes” to at least four of these, congratulations! Your topic is marketable! 

Proceed with confidence; you’re on the right track. 

 

JUMPSTART YOUR TOPIC DECISION 

 

Still have no clue where to start? Here’s a partial list of topics to choose from that have 

high marketability factors: 

Making money 

Investing money 

Saving money (on consumer purchases) 

Starting a business (online or offline) 

Running a profitable web site 

Dieting and weight loss 

Time management 

Relationships and dating 

Finding a dream job 



Working from home 

 

RESEACH YOUR TOPIC 

Now that you’ve chosen a topic, it’s time to research your market. If the word “research” 

makes you break out in a sweat and experience flashbacks to all that time you spent in 

high school poring over books, scribbling out notes and wondering why teachers delight 

in torturing their students, don’t worry—it’s easier than you think. There are no card 

catalogues involved in this type of research. In fact, you might find it fun! 

 

The purpose of market research is an important one: you are going to determine who 

will buy your product, where they hang out both on and offline, and how you can best 

reach them through advertising your autoresponder program. The more you can 

pinpoint your target market, the better success (and profits) you will see. 

 

There are many methods of performing market research. We’ll cover the most effective 

ones here. All of the following examples are fast, easy, and best of all…free. For best 

results, use each one of them and arm yourself with as much information as possible. 

This way, when you launch your autoresponder campaign, your earnings will truly be 

automatic.  

Searches: Google, e-Bay, Amazon 

 

Internet searches are extremely effective in finding not only how popular your topic is, 

but how to set up your autoresponder for maximum results. A vast majority of internet 
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users find what they’re looking for by searching, whether they use a general web search 

engine like Google or a site-specific engine to wade through consumer mega-sites like e-

Bay and Amazon. A quick search on your topic will reveal how many people are 

interested, and what convinces them to check products out. 

 

Google 

 

Without a doubt, Google is the most popular internet search engine—so much so, its 

name has become a synonym for the act of running a web search (i.e., “I couldn’t find 

that site that posts the winning lottery numbers, so I just Googled it.”) Many internet 

marketers make increasing their site ranking—the “place in line” the site appears in 

Google results using their keywords—one of the key components of their advertising 

campaigns. Obtaining a top 10 Google rank (appearing on the first page of search 

results) is akin to winning an Olympic gold medal in the marketing world. 

 

How can this help you with your market research? By studying the top search results for 

pages you find through keywords relating to your topic, you can find out what these sites 

are doing to achieve search engine success. The following steps will help you run an 

effective and informative Google search. 

 

1. List keywords and keyword phrases relating to your topic. For example, if your topic is 

“working from home,” your list of keywords might be: work from home, working from 

home, work at home, telecommute, telecommuting, at home jobs. 



2. Go to the Google home page and type in your first keyword or phrase, then click on 

“Google Search.”  

 

NOTE: If you are not familiar with Google, clicking on “I’m Feeling Lucky” will not 

produce a list of web sites; it will take you directly to what Google has determined the 

most relevant site for your keyword. But if you’re in the mood for a laugh, you might try 

“I’m Feeling Lucky” just for kicks. 

 

When you receive the search results, check out the pages that are relevant to your topic 

(search engines are by no means exact, and sometimes you will find results that don’t 

relate to your topic—or at least, not in the way you had in mind). The best way to do this 

is to right-click on the links you want to visit and choose “Open in new window.” 

 

This will keep the Google search results page open so you don’t have to backtrack 

through your browser to find it again. 

 

3. Note the way the sites are laid out (is it appealing and easy to read, or does it make 

your eyes bleed?), what kind of text is on the front page (does it seem informative, or is 

it all hype? Are there a lot of spelling and grammar errors?), and whether there is an 

obvious available product. If there is a site counter, note how many visitors the site has 

received.  

 

4. Repeat this process with the rest of your keywords. You will often find the same sites 

showing up in the top 10 for different, related searches. Pay special attention to these; 



they are the ones you may want to emulate when you create the web site for your 

autoresponder.  

 

NOTE: If you run a Google search on your topic and find only two or three related web 

sites before the results turn up unrelated material, it may indicate there is a limited 

market for your topic. In this case you should either rewrite your keywords and try 

again, or consider choosing a different topic altogether. 
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eBay 

 

It’s said you can buy anything on eBay, from cars and computers to clothing formerly 

worn by celebrities. This massive online consumer marketplace and auction house is a 

haven for buyers and sellers looking for great deals from the comfort of their own 

homes. Searching for products related to your topic on eBay can help you home in on 

your market. It will also help you determine how much buyers are willing to pay for 

products related to your subject. 

 

Follow these steps to exploit eBay for information: 

Sign up for a free eBay account. This personalizes your experience and allows eBay to 

provide you with relevant information every time you visit. 

Go to the eBay home page and log in. 

Choose one of the categories on the left-hand side of the page that’s relevant to you 

topic and browse through the listings, or search for a specific item or topic using the 

search bar at the top of the page. 

Make note of the price ranges people are willing to pay for items or products related to 

your topic. This will give you a general idea of what to charge for yours. Also, note how 

many products are available related to your topic in comparison to other topics. This is 

not limited to books: you might find CDs, audio programs, or one of many forms your 

product can take. 
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Amazon 

 

Amazon.com, the “other” internet consumer giant, is similar to e-Bay in that you can 

find just about anything you want to buy. Amazon’s biggest selection is in media: books, 

movies and music; but they also have an enormous inventory of electronics, toys, 

jewelry, clothing and accessories, and much more. Where e-Bay concentrates on selling 

used products through auctions and classifieds-style advertising, Amazon carries new 

products along with a healthy dose of independent sellers touting used wares. 

 

Your purpose in using Amazon for market research is twofold: you will identify your 

competition and find out how popular your topic is, and you will familiarize yourself 

with how Amazon works, as you will likely want to consider making your product 

available through Amazon. Here’s how to check it out: 

Sign up for an Amazon account, if you don’t already have one. Like eBay, Amazon will 

give you personalized recommendations based on your searching and buying history, 

and keep you updated with the latest available information on your topic. 

Once you’ve signed up, go to the Amazon home page and log in (you may be 

automatically logged in; Amazon really likes keeping track of its customers and often 

will keep you perpetually signed on, even when you leave the site…) 

Using the search bar at the top of the page, choose “Books” from the dropdown list and 

type in your topic or keywords. The results you get will be both print books and e-books. 

Since Amazon deals primarily in new product, you will be able to view the retail price of 

competitive products. 



Make note of prices and the number of titles 

available relating to your topic. Also, you might want 

to consider checking out the Listmania sections on 

the product pages you view (you can find this by 

scrolling down on the page, almost to the bottom). 

Listmania is an Amazon program that promotes 

customer recommendations by allowing Amazon 

users to compile lists of their favorite books on Amazon. Checking out Listmania picks 

helps you understand what type of product your target market is interested in, and how 

much they are willing to pay for it. 

Once you find a product, if you scroll down past Listmania you will find sections on 

“similar items by category” and “similar items by subject.” You can browse through the 

available products related to your topic in this way without going back to your search 

results page. 

 

Groups and forums 

 

The internet is a worldwide community connecting people with common interests who 

would otherwise never have had the opportunity to meet. There are groups and forums 

dedicated to just about any topic imaginable. For you, the main benefit of finding a 

group or forum related to your subject is a pre-assembled bunch of folks you know will 

be interested in what you have. 
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When dealing with groups and forums, the worst thing you can do is join up and 

immediately post a message asking people to buy your product. For internet group 

members, this is like having a salesperson show up uninvited at the front door of their 

house. At best your message will be ignored; at worst, you may find yourself banned 

from the group before you get started. When you find groups or forums relating to your 

topic, sign up and spend some time looking around, posting introductory messages and 

reading what the other members have to say. Reply to some posts and get to know some 

of them first. Then when you’re ready to start talking about your product, you’ll have a 

more receptive audience. During this time, do your research: notice what the group likes 

and dislikes, the things that interest them enough to spark long discussions. Pay 

attention to the general demographics of the group as well. What is an “average 

member” like? This will help you hone in further on your target market. 

 

Here are some places to get started finding groups and forums: 

Yahoo! Groups: A directory of online groups and forums hosted by Yahoo, searchable 

by category or keyword. Yahoo! is one of the most popular providers of free group sites—

you might even consider starting your own free group so you can get to know your target 

market better. 

Google group search: The search engine giant maintains separate engine listings for 

web sites, images, and groups. Just plug in your topic or keywords to find groups all 

over the internet related to your subject. You can also create your own free groups 

through Google. 

MSN Groups: Another online community of groups and forums, with a handy by-

subject index and a search box. MSN has free group and chat room creation as well. 



Delphi Forums: A directory of internet forums, also searchable by keyword or topic and 

allowing free creation of your own forum for discussion. 

 

Survey Says? Conducting marketing surveys 

 

Marketing surveys are invaluable tools for discovering precise, targeted information 

about your intended audience. This method is so important, there are several companies 

that have made a business of providing marketing surveys to other businesses for a fee. 

The good news is, you can perform marketing surveys yourself without paying a dime 

and still get great results. 

 

Ideally, you would institute a marketing survey after you’ve built an opt-in list (covered 

in a later chapter). But you can start mining your market for information even before 

you have your product ready. Groups and forums are good places to start; or you can set 

up a free mini-site just for your survey. You can even enlist friends and family to help 

you out by filling out surveys.  

Constructing Your Survey 

 

Have you ever received an offer for an exciting free gift provided you fill out a survey—

only to discover the questions you had to answer required pages of information and 

would take up more of your time than you were willing to invest for whatever incentive 

was offered? This is a prime example of an ineffective marketing survey. You don’t want 

to lose consumer interest before they get to the good part: your product. 

 



The principle of KISS (Keep It Simple, Stupid) should apply liberally to marketing 

surveys. The easier you make it for people to fill out your survey, the more likely they 

will be to respond. Try to keep it to 20 questions or less, including demographic 

information (age, gender and location—do not ask for names, as most people prefer to 

remain anonymous when filling out surveys). Also, make as many as you can yes/no or 

multiple choice answers, and remember to include space for additional comments. 

 

One great way to get survey responses is to offer a free incentive upon completion. This 

can be an e-book, a mini-course, or even the full version of your product when it is 

released (if you choose to give away free product, be sure to state only a limited number 

of respondents will receive the free gift. This also creates urgency and helps to increase 

response). A full discussion on free incentives can be found further in this book. 

 

Setting Up Your Survey 

 

There are many ways to go about setting up your marketing survey. One is to compose 

an e-mail and ask people to hit “Reply” and fill in the answers. This method is easier for 

you to set up, but some people would not respond simply because they do not know how 

to add text to a reply. Also, because of differences in browsers and e-mail programs, 

some of your responses may be choppy and difficult to interpret. 

 

Another method is to set up a web-based form that sends responses to your inbox. Most 

of these are simple and free to set up; when you send out your survey request, you would 
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only have to include a link to your form in the e-mail. Here are some places you can set 

up a free web-based form for your survey: 

 

Survey Console: A thirty-day free trial allowing you to test 400+ survey templates for 

your web site. NOTE: Thirty days should be plenty of time for you to conduct market 

research, so you won’t have to pay for the service. 

SurveyShare.com: By signing up for a free membership, you will receive free survey 

creation software and access to survey templates online. 

BlueSQL.com: Free web-based survey creation service that allows you to include 

dropdown lists, radio buttons, comment boxes and more. You can check your survey 

results online and have individual results sent directly to participants. 

 

When e-mailing links to your survey, make sure your subject line is compelling and to-

the-point, and the text is short and direct—particularly if you’re posting to a group or 

sending a request to people who have not asked to take your survey. Following is a 

sample of what your survey invitation might look like: 

 

 

SUBJECT: You are a few clicks away from a free [incentive] on [TOPIC] 

 

Have you ever wondered how to [compelling question on your TOPIC]? We are 

developing an exciting new [book, e-course, CD] on how to do just that—and we 

need your input. And just for taking a few moments to answer [number] simple 

questions, we will give you a free [incentive] for your time! 



Click here to take the survey and claim your free gift: [link to your survey] 

 

 

NOTE: Do not use ALL CAPS in the subject line or body of your e-mail. Many spam 

filters discard messages that use excessive capital letters, and your message will be lost 

before your target has the chance to think about it. 

 

Posting surveys on your web site is a useful tool even beyond the marketing phase. The 

more interactive your web site is, the more likely people will return to visit again. You 

can find more information on getting repeat traffic for your web site in the chapter entitled 

“Drive Traffic to Your Web Site.” 

 

 

 

 



Sample Marketing Survey 

 

Here is an example of a marketing survey using simple questions and multiple choice 

answers: 

 

SAMPLE MARKETING SURVEY  

Age Range: ___Under 18  ___18-25  ___26-35  ___36-45  ___46-64  ___65+ 

Gender (optional):* ___M  ___F  *Note: Always make gender selection optional. Most 

people will fill in the answer anyway if you don’t ask for a name. 

Location (State, or country if outside U.S.): ___________________________ 

How often do you purchase products online? ___Frequently  ___Sometimes  

___Rarely  ___Never 

How often do you purchase products relating to [TOPIC]? ___Frequently  

___Sometimes  ___Rarely  ___Never 

Do you currently own any products relating to [TOPIC]? ___Yes  ___No 

Would you be interested in [brief description of your product]? ___Yes  ___No 

If yes, how much would you pay for [PRODUCT]? (Set ranges around your desired 

price) 

Would you purchase [PRODUCT] if it was on sale? ___Yes  ___No 

Where would you be most likely to purchase [PRODUCT] from? ___Independent web 

site  ___Amazon  ___e-Bay  ___Physical location  ___Other 

Is there anything else you think we should know?__________________________ 

 

 



Would you like to join our list for announcement, product updates and helpful 

information? ___Yes  ___No 

Thank you for participating in our survey! [Reply or click here] to claim your free gift! 
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CREATE CONTENT  

 

Your content is your product: your book, e-book, e-course, CD or downloadable audio 

program. This is the information people will pay you to receive. You must offer high 

quality information on your topic that would be otherwise unavailable without 

purchasing your product or a similar competitive product. 

 

There are two ways to get content: create it yourself, or become a member of an affiliate 

program. Each method has its advantages and disadvantages. Review them, and choose 

which is right for you. 

 

Original content 

 

If you are very knowledgeable about your topic, or plan to be, you may want to consider 

creating original content by writing your own e-book or e-course. The main advantage to 

creating your own content is the competitive edge you will gain. With affiliate programs, 

there are several people selling the same product. However, if you write the book or 

program yourself, you have a unique take on your topic not available anywhere else. 

 

Another benefit to creating your own content is the ability to institute an affiliate or 

reseller program. This means recruiting other online marketers to sell your product for 

you, and you receive either a percentage of profits (with affiliate programs) or a flat fee 

for the rights to sell your product (with reseller programs). These types of programs are 

discussed in greater detail in the following section. 

 

The downside to original content is the time investment you must make. If you do not 

have extensive or specialized knowledge in your chosen topic, you may want to enroll in 
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an affiliate program, as the results can be just as effective and profitable in either case—

as long as you know which areas to focus on. 

 

These days it’s easier than ever to create your own e-book. Many new computers come 

with desktop publishing software that allows you to format, add graphics and embed 

links easily with no programming knowledge. You can also find free or low-cost software 

for creating e-books, including cover creation, which is an integral part of your e-book as 

it will be the first thing buyers see when considering your product. Check out these e-

book creation programs:  

Easy Ebook Creator, $19.97, is a full-featured, easy-to-use program that comes 

with full resale rights. This means you can not only create your own book, you can also 

offer the Easy Ebook Creator to make an even greater profit.  

Ebook Compiler, $29.95 for unlimited commercial e-books and free for personal 

use, is another simple program to create full-featured, attractive e-books.  

 

 

 

 

 

 

 

 

 

 

 

 

 



Affiliate programs 

When it comes to making profits with autoresponder programs, most people choose to 

become an affiliate or reseller for an existing product. The benefit to this method is 

apparent: your content is already created for you, and all you have to do is sell it. Sounds 

easy, right? It is easy, but there are some things you have to know before entering one of 

these programs in order to be successful. 

 

First, let’s define the difference between affiliate and reseller programs: 

 

 

 

Affiliate programs: Many internet programs on a wide range of topics use affiliates to 

boost their sales. It’s free to join an affiliate program, but you keep only a percentage of 

the profit you make (albeit a high percentage); the rest goes to the parent company. 

Additionally, most affiliate programs offer bonuses in the form of money or “rank” when 

you sign up affiliates beneath you. The higher up in rank you move in an affiliate 

program, the more exposure your affiliate site gets. Affiliate programs set up everything 

for you, providing a web site with a distinct URL. Unfortunately, the URL only differs 

from other affiliate members by a few characters, so it’s easy for buyers to arrive at a 

mirror site run by another affiliate. This problem can be minimized or eliminated by 

using NameStick, a URL streamlining service discussed later in this chapter. 

 

Reseller programs: In reseller programs, you will pay a one-time fee to purchase the 

program and all selling rights for it. This means you can then resell the program and 
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keep 100 percent of the profits. The main difference between this and affiliate programs 

is the rate of profit and initial investment. Affiliate programs require no upfront 

investment, but take longer to reach the profit levels gained by retaining the full price of 

the program. With effective autoresponder marketing, you can quickly earn back the 

investment made in reseller rights. 

 

What you need to know to profit from affiliate and reseller programs 

 

The main thing to remember is this: hundreds of other people are selling the exact same 

product as you. One of the most important things you must do with affiliate and reseller 

programs is to keep an eye on your competition and try to make your product more 

attractive than theirs. There are several factors to consider in this process: 

Price. This one is obvious. You may not have much leeway in setting prices with 

affiliate programs, but with reseller programs you can check out how much others are 

charging for the same product, and set your price a bit lower. This means lower net 

profit per unit sold, but your higher sales volume will more than make up for it. Internet 

shoppers love to compare prices, and if yours is the lowest they will buy from you. 

Marketing message. Make your autoresponder series more convincing than the 

competition, and more people will follow your links and buy your product. Further in 

this book we’ll discuss crafting powerful autoresponder messages that get results. You 

will also find information on setting up your web site to draw customers in and stand 

out from the competition. 

Bonuses. Everyone loves to get something for free. You can give away free e-books, 

mini-courses based on the material contained in your product, or free newsletter 
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subscriptions (as long as you make the content of your newsletter informative and 

worthwhile) that would be otherwise unavailable to the buyer should they purchase your 

program from another seller. 

With affiliate and reseller programs, you already have a fully developed product people 

want to buy. This leaves you free to concentrate on your marketing effort. If you put all 

the proper components in place and invest extra time in developing your autoresponder 

message, you will be able to automate your profits and keep your money machine going 

with little effort or maintenance. 

 

Get Started 

 

A simple Google search on your topic (search for ‘[topic] affiliate program’ or ‘[topic] 

reseller program’) will turn up plenty of options for you to choose from. Also, following 

are a few of the many directories of affiliate and reseller programs, searchable and 

grouped by topic, that will help you on your way to profiting from autoresponders. 

 

Affiliate and reseller program directories 

Affiliate Match: A comprehensive directory of over 2,000 affiliate programs on various 

topics. The site also provides information on making the most of affiliate programs. 

AssociatePrograms.com: Another comprehensive directory with over 8,000 programs, 

also containing lots of information on making affiliate programs work for you. 

Affiliate Programs Directory: Over 40 topics listing thousands of affiliate programs. 

This site is updated frequently to provide the latest and hottest in affiliate programs. 

2-Tier: Over 2,000 affiliate programs, searchable and grouped by category.  
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Affiliate Program Directory & Network Reviews: This site lists and reviews affiliate 

programs, and also hosts a forum for affiliate program discussion. 

Affiliate Hangout: Affiliate program directory and a link exchange program to help 

increase web traffic to your affiliate sites. 

SponsorDirectory.com: Searchable and topic-grouped affiliate directory with over 

6,000 programs listed, and an extensive affiliate program resource section. 

PayMeUp.com: This site lists 200 affiliate and reseller programs, but is selective in its 

listings and promotes only the highest paying and most effective programs. 

earnFind.com: Provides a vast directory of affiliate programs, rates the top paying 

programs, and gives information on the most popular software providers for starting 

your own affiliate program. 

ClicksLink: Over 3,000 listed affiliate programs, with sections dedicated to new 

programs and top programs. 

 

Remember, the key to succeeding with affiliate and reseller programs is creating a 

phenomenal autoresponder series that grabs subscribers and takes them step by step 

from interest to sale. We will now explore exactly how to create those enticing messages 

and start your autoresponder profits rolling in. 
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CRAFT YOUR AUTORESPONDER MESSAGES 

 

Creating a great autoresponder message series is the key to making serious money on 

the internet. Studies have proven that most consumers buy only after repeated exposure 

to a product. Having an autoresponder system is the hassle-free, automated way to put 

your product in front of interested buyers enough times to move them from 

consideration to purchase. 

 

An approximate breakdown of the percentage of people who buy according to product 

exposure is: 

 

16 percent after one or two messages 

34 percent after three or four messages 

34 percent after five or six messages 

16 percent after seven or more messages (and the passage of a considerable amount of 

time for deliberation) 

 

This means the largest percent of your target market will buy after receiving three to six 

messages about your product. To build an effective autoresponder campaign, you should 

prepare eight to ten messages to load into your program. Each message should build on 

the previous one, and make your product more enticing to buyers. There are several 

methods you can use to increase interest through autoresponder messages. You will find 

a complete sample of an effective autoresponder series in the index of this book. 

 

http://rath12451.minx2.hop.clickbank.net/


Once you have your autoresponder messages set up, you will need to determine the 

timing. You can send one a day, three at one-day intervals with weekly follow-ups; one a 

week (this is recommended for paid autoresponder e-courses), or any interval you 

would like. 

 

Following are concrete tips on creating autoresponder messages that sell your product 

for you. You’ll learn what to say, how to say it, how to format it, and how to avoid having 

your messages sent straight to the spam folder unread. 

 

Never spam – it’s a one-way ticket to marketing oblivion. 

 

 

Components of a typical autoresponder message 

 

So how, exactly, do you go about composing an autoresponder message? Here’s a 

breakdown of what your messages should contain. NOTE: These guidelines are just that: 

guidelines. There is no concrete method and you may feel free to use your own 

creativity. This will simply give you a framework to build your messages on. 

 



Subject line. The subject line is the first thing people will see when they receive your 

message. Therefore, it must be compelling enough to keep them from deleting the 

message unread. Which of the following e-mail subjects would you be more likely to 

click on: “Make a MILLION DOLLARS Practically Overnight!” or “Here is your free 

Report #1 on boosting your web site profits through the roof”? You may have jumped at 

the first one, but think about it: to most internet users, the first is obviously spam and 

would be deleted without a second thought. The second subject line implies that not 

only have you requested the information (and everyone receiving your autoresponder 

messages will have requested the information; see the section on opt-in lists), but you 

are receiving something of value for nothing. Be understated, but as specific as possible 

with your subject line to ensure your message is opened. 

Compelling opening sentence. Let’s say you clicked on the second subject line in 

the preceding example. You now have the message open, and the first line is this: 

“Buckets of money will pour on you. Buy My program Now, for only $495. It’s easey!” 

Will you read further? Chances are, you’re already looking for the delete button. This 

opening is long on hype and short on promise—not to mention riddled with spelling and 

grammar mistakes. But what if the first sentence reads: “You are about to learn the 

secrets successful web marketers use to make a killing on the internet.” Will you 

continue? Probably. There is no outright pressure to buy anything; you are being given 

something for free that will benefit you. So far, it costs nothing but a few minutes of your 

time. 
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Disclaimer. This should not be lengthy. Immediately following your compelling 

opening sentence, remind people they are receiving your message because they asked to 

be on your list. It will keep them from clicking the “spam” button if they decide they 

aren’t interested in your product, and keep your autoresponder and web site off internet 

blacklists. 

Introductory paragraph. Explain in a concise paragraph exactly what your product 

will do for the buyer. Avoid using ALL CAPS or excessive punctuation!!! This looks 

amateurish and will almost certainly get your message deleted. 

Subheads and further information. Write compelling subheads, set on separate 

lines within your message, that describe certain benefits or sections of your program, 

then follow up with a short paragraph of explanation. For example, using the fictional 

internet marketing program we began discussing, your first subhead might state: 

“Millions of people do business on the internet. Are you reaching them with your web 

site?” Tease the contents of your product, but do not give away too much information 

(otherwise, why would anyone want to buy?). 

A call to action. After several subheads and short paragraphs of information, reveal 

your product. State what it is (an e-book, e-course or audio CD or download); where 

customers can get it (your web site, Amazon, e-Bay); and how much it costs. NOTE: To 

make your price impressive, state the retail value of your product (many affiliate and 

reseller programs have this in place already), and then reveal your price as a deep 

discount. When setting your price, aim for the high side at first and be willing to lower it 

in later follow-up messages—this will give people an even stronger incentive to buy after 

message 3 or 4. For example, your call to action in your first message might read: “This 

amazing e-book revealing internet marketing secrets to jumpstart your web site’s sales is 



valued at $395. Through our program, you can order “Huge Web Site Profits” for just 

$49.95.” 

Reminder of follow-up messages. Let your subscribers know the next time you 

will contact them, which will be the time interval you’ve set for your autoresponder 

distribution—tomorrow, in a few days, next week. Be sure to include a teaser of what 

will be revealed in the next message. 

Unsubscribe link. This is critical to a successful autoresponder campaign. You must 

give subscribers the option to discontinue receiving messages from you, or you will be 

labeled as spam. Most autoresponder services will provide you with an automatic 

unsubscribe list for all your autoresponder series. All you have to do is make sure to 

include the link in your message. 

Making your message irresistible 

 

With the inundation of available products and information on the market today, you will 

have approximately three seconds—yes, three seconds—to hook a buyer’s interest and 

keep him or her reading. Fortunately, there are ways to breach this barrier and keep the 

consumer riveted to your message. 

 

Passion. Remember when you were choosing the topic for your product? Personal 

interest was a key element in that decision-making product. Now that you have a topic 

you believe in, let that passion show in your autoresponder messages. Mention those 

aspects of your product you find particularly fascinating and give them your personal 

endorsement. 
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Write casual. Make your message read the way a conversation in a restaurant would 

sound. Big words might impress some people, but most of them just want to know what 

you have to say—and they aren’t going to rush to the dictionary in the middle of reading 

your message to find out what you’re talking about. Use short sentences and keep it 

straightforward and direct. Don’t be afraid to use contractions instead of the more 

proper two word phrases. Do, however, make sure your spelling and grammar is correct. 

You want to seem friendly, not sloppy. 

 

Be personal. You are writing a message that will be read by thousands of people, one 

at a time. Each person who opens your message is an individual, and will be far more at 

ease if you address them as a person rather than a piece of the collective public. Use the 

word “you” as often as possible, and limit the use of “I.” You don’t want to tell them why 

you’re so great. You want them to know how purchasing your product will benefit them, 

and why they should part with their hard-earned money to hear what you have to say. 

 

Eliminate extra words. As previously mentioned keep your message simple and 

clear. If you have an “effective web site marketing technique,” don’t say it’s a 

“wonderfully amazing, mind-blowing web site marketing extravaganza method.” No one 

wants to try and cut through all the fluff and hype to try and decode your message. It’s 

also annoying. 

 

Use decisive language. Try to use action verbs whenever possible—this means 

replacing as many instances of “are,” “is,” “was,” and “were” in your message with 

stronger wording. For example: instead of writing “If your web site has been languishing 



with low sales, this program might be able to help your business grow,” say: “Your web 

site sales will increase dramatically with this program.” Write your messages with the 

confidence that your product is worth paying for, and your subscribers will be more 

comfortable buying. 

 

Give reasons and incentives. Don’t be afraid to repeat the benefits of your product 

throughout your message. Just as repetitive contact is effective in converting prospects 

to buyers, repetitive reminders of benefits—without bludgeoning people over the head 

with them—can reinforce everything they stand to gain from a purchase. Also, reveal 

some of the information in your product within your marketing message without giving 

everything away, and then state that even more exciting information can be found when 

you purchase a product. 

 

 

 

 

 

 



THE END – OR IT IS THE BEGINNING? 

 

Congratulations! You are now ready to get out there and profit from autoresponders. 

Apply the techniques in this book to your marketing plan and your product, and you’ll 

see that “hidden profit stream” successful internet marketers talk about. 

 

One quick note: If you hold a sale on your product, create a separate page with separate 

purchase buttons just for your discount price, and be sure to include a link to the sale 

page rather than your main product page in the messages that offer discounts. This 

saves you a lot of time and keeps you from changing your web site every time you send 

out a “sale” notice. 

 

Remember: you can succeed with autoresponders. And best of all, you will love what 

you’re doing...which is worth more than wealth any day. 

 

Happy marketing and may every success be yours. 
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